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Empowering young women in
Science, Technology, Engineering and Maths.

THE PARTNERSHIP

CESUR

The organizations came together in a Spain
small-scale partnership in VET to empower s Partner
young women in STEM. Targeting girls A“.n“"cﬂ

aged 11-14, the project seeks to spark their INSTITUTO UNNVERSITARIO

interest and confidence in STEM through Portugal

exposure to female role models and Partner

engaging educational workshops. It P E {
addresses the underrepresentation of w
women in STEM, aiming to foster diversity Czechia
and innovation. Coordinator

= In order to understand the young

' ‘ e“nn[ﬂl women' s perception, interest
and awareness of the STEM fields
a survey was created specifically

vy for the target group, translated

g

and delivered to 10 participants
per partner. Based on the results
the partnership adapted the rest

of activities within the project.

DIGITAL STORIES

The initiative includes digital stories of women in STEM. Each partner

interviewed 3 women in STEM regarding their journey, their passion for

their field and how they manage being a woman in STEM. This action will
show the young women real like examples.
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STEM POWER

WHAT GOMES NEKT?

P> National Workshops
September, October, November 2024

PP Evaluation of Results
January 25

GONNEGT

The initiative includes an online
information hub to provide valuable
resources and inspiration.

https://www.stem-power.eu/

Follow the project news in project I'I
iInstagram

Funded by the European Union. Views and opinions expressed are however those of the author(s) only
and do not necessarily reflect those of the European Union or the European Education and Culture
Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them.

PRl Co-funded by
LI the European Union

2/2 pages


https://www.instagram.com/stempower.eu/
https://www.stem-power.eu/
https://www.instagram.com/stempower.eu/
https://www.instagram.com/stempower.eu/

